
THE NEW MOBILE EXPERIENCE

TOUCH HELPS CONSUMERS FEEL 
MORE CONNECTED TO THE BRAND

Impact on Feelings of Connection - % Agreement

THE ADDITION OF HAPTICS TO VIDEO ADS 
= 50% LIFT IN FAVORABILITY

ULTIMATELY HAPTICS ARE NOT ONLY MORE IMPACTFUL, 
THEY ALSO ARE MORE COST EFFICIENT WITH 68% SAVINGS

Brand Favorability - Cost Per Person

AND HAPTICS ARE EFFECTIVE AT DRIVING PURCHASE INTENT AMONG 
THE HARD TO INFLUENCE | POTENTIAL NEW CUSTOMERS

Purchase Intent/Consideration - % Very LikelyImpact on Brand Favorability - % Very Favorable

ADS WITH TOUCH-EFFECTS ELICIT 
MORE EXCITEMENT AND HAPPINESS

Impact on Emotions - % Who Reported Emotion During Ad

STRONGER EMOTIONS HAVE A HALO EFFECT ON WHAT 
PEOPLE THINK ABOUT THE BRAND

Impact on Perception of the Brand - % Agreement
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